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Launch your next ad campaign with us!      (713) 743-5340  advertising@thedailycougar.com THE DAILY COUGAR®

Special Sections

StanDarD 
aD SiZeS

SportS 
eXtraS
OVERTIME 
Saturday, September 3, 2011 

Saturday, September 24, 2011 

Saturday, October 8, 2011

Saturday, October 22, 2011

Thursday, October 27, 2011

Saturday, November 19, 2011 

Basketball Preview 
Thursday, November 10, 2011 

Special 
topicS
Go Greek 
Tuesday, September 6, 2011

Health 411 
Wednesday, October 26, 2011

Holiday Gift Guide 
Thursday, November 17, 2011

Fall Finals Edition 
Monday, December 5, 2011 

Fall Graduation 
Friday, December 9, 2011 

Spring Break Guide 
Thursday, February 9, 2012 

Career Guide 
Thursday, March 22, 2012 

Wedding Guide 
Friday, March 30, 2012 

Green Guide 
Thursday, April 19, 2012

Spring Finals Edition 
Tuesday, May 1, 2012 

Spring Graduation 
Friday, May 4, 2012 

Full page
5 col. x 14”  =  70 col. in 
(10.25” x 14”)
$700

1/2 page wide
5 col. x 7”  =  35 col. in 
(10.25” x 7”)
$350

1/4 page wide
4 col. x 4.5”  =  18 col. in 
(8.1” x 4.5”)
$180

1/2 page tall
4 col. x 9”  = 36 col. in 
(8.1” x 9”)
$360

1/4 page tall
3 col. x 6” =  18 col. in
(6.1” x 6”)
$180

1/8 page
2 col. x 4”  =  8 col. in
(4” x 4”)
$80

FRoNt page 
baNNeR
(10.25” x 2”)
Ask for pricing

E x c Lu S I V E

Special 
sections
open rate: 
$10 per col. inch

Note: Ad dimensions 

are different from 

standard Daily Cougar 

measurements.

Go full color
Boost the visibility of your ad and make readers remember 
your message with color. 

Full color ......... $300 Spot color ......... $100 per ink
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THURSDAY, DECEMBER 9, 2010

HOW ONE COUGAR STANDOUT IS TAKING A LEAP OF FAITH

GOT A GRAD IN YOUR LIFE? CHECK OUT OUR GIFT IDEAS

FOUR REASONS TO PAUSE AND CONSIDER GRAD SCHOOL

THE DAILY COUGAR

Cover by Lana Flores

basketballTHE DAILY COUGAR

THURSDAY, NOVEMBER 11, 2010
THURSDAY NOVEMBER 11 2010
THURSDAY NOVEMBER 11 2010

Two new coaches usher in 

new eras, putting UH back to ...

SQUARE 

ONE

THURSDAY, DECEMBER 9, 2010
THURSDAY, DECEMBER 9, 2010

CONSIDER GRAD SCHOOL

THURSDAY, NOVEMBER 11, 2010
THURSDAY NOVEMBER 11 2010
THURSDAY NOVEMBER 11 2010

CONSIDER GRAD SCHOOL

THE DAILY COUGAR

GUIDE

THE DAILY COUGAR

Wednesday, March 30, 2011

3 reaSonS to aDvertiSe
targeted audience. 1. Choose sections that target your ideal customer.

longer shelf life. 2. Sections designed to last on high-quality paper.

Wider distribution. 3. High-traffic event and off-campus circulation.

DeaDlineS
Generally, ad copy, 
scheduling and 
payment must 
be completed 
one week prior to 
section  date listed 
above. Contact an 
ad rep for specific 
deadlines for each 
section.




